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Industry & Marketing Updates

Hollis Thornton, Executive Vice President at the Incentive Marketing Association - VelocityB2B
Scott Lapp, Director, Partner Marketing
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https://www.incentivemarketing.org/

= Founded in 1998, IMA is a nonprofit trade association that connects leading companies to
create a unified voice for the incentive industry

= The IMA advocates for and promotes the use of incentives and recognition to improve
business performance

= Only organization representing every segment of the incentives marketplace
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Strategic Industry Groups & Chapters™®

incentive
marketing association

acknowledge

ocknowledge appreciate
appreciate award
award achieve
achieve .
Incentive & Engagement
Solution Providers
incentive
marketing association
acknowledge acknowledge
appreciate appreciate
award award
achieve achieve
Travel
incentive incentive
marketing association marketing association
acknowledge
appreciate
award
achieve

Middle East & Africa

* Middle East & Africa and Brazil are chapters in formation
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IMA Membership Benefits

VISIBILITY

EDUCATION

NETWORKING

RECOGNITION

Exposure to new customers through corporate outreach programs —
shows, editorial content, etc. directed back to members; government
relations

Research, webinars, Incentive Professional certification programs,
discounted rates with other strategically aligned industry groups

Best practices from over 500 industry peers through regular meetings,
social media and events

Company and employee recognition opportunities through Circle of
Excellence, Spirit Awards, Hall of Fame, and more




Membership Special:
Blackhawk Network
Partners

Join IMA as a 2021 member and receive

membership for the remainder of 2020 free!

= Attend webinars with relevant industry content
— 3 upcoming webinars

— Past webinars — including Experiential
Communication; Incentive Data presented just
this week

= Access the many other resources available
= $600




More Information

= IncentiveMarketing.org
= Follow IMA and the SIGs on LinkedIn

= Blackhawk lead members:
— Tyler Gentry - IMA Board of Directors
— Scott Lapp, IP — Diversity & Inclusion Advocacy Committee
— Hollis Thornton, CPIM — IMA Board of Directors / IGCC Executive Vice President
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Strategic Marketing Partnership

Extend your marketing arm with dedicated resources from BHN

Thought
Leadership

Partner Resource
Library

White-label product
materials

Research & insights

Reward product
training

Formalized
Feedback

Monthly email
updates

Annual Partner
Council event

Product roadmap
input

Joint
Marketing

Case studies &
press releases

Co-authoring
opportunities

Speaking
engagements

Award submissions

Referral
Program

= Formalized
agreement

= Opportunities that
are outside of core
BHN offering —
inbound marketing
generated or with
existing client




Leveraging Strengths

Reward Training Press Releases Case Studies Proposals
Tailored training sessions New reward capabilities Platform + Rewards = Access to trends, data,
leads to opportunity for Partner drives leads Success and insights = Win

Better Together




Digital Rewards Roundup

Fast Delivery, Fast Results

eBook; Digital
Incentives Look
Book

Byline: 7 top Tips
to Keep Remote
Employees
Engaged

Training: Virtual
Prepaid Rewards

Training: Virtual
Reward
Activation




White Label Product Overviews

The Giving Good™
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Partner Resource
Library Newsletter

Monthly Newsletter

= Platform enhancements

Business updates

Gift card content additions

New sales tools & research
Merchant Spotlight




Up Next ,

Spark new ideas and conversations
= Reward Best Practice series b
= Expansion of white label tools

= Enhanced training
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Better Together




