Customers

Like Gift Cards
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The research is definitive: Gift cards are an
effective way to engage with your customers,
drive purchase behaviors and grow revenue.
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The Power of Gift Cards Helps with
Almost any Situation’

Gift cards continue to grow in popularity with consumers because
they're easy to buy and fun to receive. But for the companies that sell
them, the uses and benefits are almost endless.

Uus.

Payment to cover broken
product under warranty

Reimburesment for returned
merchandise

Back-up option for out-of-stock
products

As anincentive to make a
specific purchase

Appeasment for a problem/issue

As part of the loyalty program

Gift Cards Have Other Powers, Too

Besides having the flexibility to engage with consumers at almost every
point of their journey, gift cards can bring in additional revenue through
promotions, meet today's digital demands, drive customer loyalty and

much more.

Gift Cards Make Promotions More Effective’
Compared to discount-based promotions, reward-based promotions
simply yield better results.
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Companies Prefer Digital Reward-Based
Promotions for Many Reasons:

Generate brand loyalty

Speed of reward delivery and
redemption

Reward-based promotions can be
linked to membership, loyalty _

benefits, and branded applications

Digital rewards align better to our
digital marketing strategy

Align marketing activities with
evolving consumer needs/behavior

- Both Physical and Digital
Gift Cards are Welcome:

73%) (63%

want physical want digital
gift cards gift cards

.

Gift Cards Help With
Supply Chain Issues’

80%) (45%

have had to find would rather

alternative gift purchase a gift card

options due to than walk away
out-of-stock items empty-handed

Gift Cards Give Shoppers the
Options They Want®

The more a gift was worth, the more people embraced flexible options
like multi-brand gift cards or Mastercard® and Visa® prepaid cards.
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Whether you want to reimburse customers, run a promotion or almost anything

else, gift cards are the answer. And Blackhawk Network knows gift cards—we
have the selection, technology and experience to help you succeed.

866.353.4877
BlackhawkNetwork.com/on-demand
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